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• Everyone can compete regardless of age or 
skill level.

• Produced by the Wisconsin Sports 
Development Corporation; a non-profit 
501(c)(3) organization. 

• Began in 1980 with 86 canoes and a 
purpose to celebrate the recreational access 
of our lakes and downtown Madison. 

• Now nearly 400 canoes and kayaks

• The Course: paddle 1.5 miles in Lake 
Mendota; Portage 1 mile across the Isthmus 
past the State Capitol and the Farmer’s 
Market; Paddle another 1.5 miles in Lake 
Monona to the finish at Olin Park  

• Held the 3rd weekend of July: 
Saturday, July 17 2010

DMI

Paddle & Portage at a Glance
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A Review from 2009 by the Numbers
• 370 boats
• 744 participants
• 150 volunteers
• 200 veggie burgers
• 1,000 brats
• 1,700 buns
• 14 barrels of beer
• 1 band
• 325 event posters
• 60 bottles of wine
• 6 Cases of Energy Drinks
• 1 calm lake
• 1 choppy lake

• 3 press releases
• 2.5 pages of newspaper advertising with 

Isthmus Newspaper 
• 160,000 weekly readers

• 325 event posters distributed throughout 
Madison and South Central Wisconsin

• On Air with 105.5 Triple M - 150 live radio 
mentions and 40 (:30) commercials

• On Line with 105.5 Triple M - Two months of 
online banner advertising, 2 e-mail blasts to 
15,000 member online club and inclusion on 
the Triple M events page

• On Site with 105.5 Triple M - Gabby Parsons 
emcee at the Finisher Festival

• 2 morning show appearances 
• WKOW TV 27
• WISC TV 3
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2009 Demographics

Participants By Age

46-50, 74

41-45, 66

36-40, 91
31-35, 100

26-30, 124

21-25, 82

51-55, 55

56-60, 26

61-65, 17
66-70, 4

71-75, 2
6-10, 3

11-15, 21
16-20, 50

715WI

NumberStates Represented

744 People
Grand Total:     11 
States

1WA

1VA

1NC

6MN

10IL

2IA

1HI

2GA

4CA

1AZ
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Dane County Zip Codes Represented in 2009
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New & Exciting for 2010
• High School “Rivals” Division to engage local schools in a “lifetime 

sport” like paddling.

• Updated Competitive Divisions for Fast Class, Open Class, etc.

• Costume Contest Division to
appeal to the
“creative competitor”
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How You Win by Getting Involved
• Association with Paddle & Portage connects you directly with something that is 

100% postive, fun and exciting for people of all ages. 

• Awareness of your brand, products and services is strengthened both locally and 
statewide while the image of your company is elevated through a positive, healthy, 
value-driven, grass-roots organization.

• Access and exposure to hundreds of participants, spectators, friends and families 
and the opportunity to communicate, inform, educate, influence, and interact with 
them in a very positive way - before, during and after the event. 

• Strengthen Your Position in the Market relative to competitors by investing in a 
multi-dimensional marketing campaign. 

• Be Recognized for your commitment to active, healthy lifestyles in the community 
and in your workplace.

• Approximatley 50% of the overall operating budget for our 
organization comes from sponsorships.

• Enables us to keep our participation fees relatively low 
compared to similar events.

• Demonstrates an investment in communities and a 
commitment to the character, health, and productivity of 
Wisconsin citizens.

The Importance of Corporate Support
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Who’s Already On Board
• Rutabaga Paddle Sports 
• American Family Insurance
• Triple M – Radio Partner
• Prairie Athletic Club
• Harbor Athletic Club
• Wisconsin Distributors

and Goose Island 312
• Kleenmark

Sponsorship Needs
• Cash Sponsors at All Levels
• Media Partner (TV & Newsprint) 
• Volunteer Sponsor
• Medical Support Sponsor
• Printing Partner
• Communications Provider
• Transportation Partner
• Lodging Partner
• Hospitality Partner
• Signage & Information Partner
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Opportunities for Sponsorship
Investment

$10,000
$7,000
$5,000
$2,500
$1,500

Description

Presenting Sponsor
Major Sponsor
Supporting Sponsor
Contributing Sponsor
Event Partner

Name and Brand Management
� Name Recognition & Brand Awareness
� Image Management
� Brand Loyalty/Advocacy

Product & Market Management
� Product/Service Awareness
� Introduction of New Products/Services
� Emerging or Expanding Geographic Markets
� Protecting Existing Markets

Customer Relations
� Marketing Outreach for Customer Retention
� Marketing Outreach for New Customer Acquisition
� Interaction to Develop Customer Loyalty and Advocacy

Business Goals You Can Advance As A Sponsor



XXXT-Shirt - Volunteer - Logo/Listing

XXXT-Shirt - Participant - Logo/Listing

Participant Collateral & Promotions

XFlyers - Logo/Listing

XInfo Cards to Past Participants - Logo/Listing

XXPosters: Logo/Listing

Print Materials

XOpportunity to Present Awards & Prizes

when appropriate XXX
Direct Interaction with Participants (e.g.: 
promotional table/tent)

when appropriate when appropriate XXXPublic Address Announcements

XXXXXBanner(s) at Venue(s)

Venue Signage & Promotions

when appropriate when appropriatewhen appropriate XX
Special Emails, Announcements & Updates to 
Registered Participants

XXEmail Blasts to Potential Participants 

XXXXEvent Website/Registration - Logo/Listing

XXXXXSponsor Summary Webpage - Logo/Listing

WebPages & Emails

when appropriate when appropriate when appropriate Media Appearances & Interviews

X
General Magazine or Publication Ads Placed -
Logo/Listing

XPress Release Announcing Sponsorship

XXNewspaper Ads - Logo/Listing

XXTV - Logo, Name or Mention

XXRadio - Name Mentioned

Mass Media & Publications

$1,500 $2,500 $5,000 $7,000 $10,000 

Event 
Partner

Contributing 
Sponsor

Supporting
Sponsor

Major 
Sponsor

Presenting 
Sponsor

Example Impressions for 
Various Levels of Support
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We’re Flexible: 
Get all the benefits immediately upon activation while managing your cash flow. 
Invoicing options include:

• Monthly
• Quarterly
• Bi-Annual
• Lump Sum
• Special Arrangements

Multi-Year Agreements Show the Best Results
• Ensure your company’s consistent presence with the event
• Leverage your activation rights and privileges and extend your reach beyond 

the specific date of the event
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July 17, 2010
Madison, WI

Have Questions? 
Need more information?
Contact:
Perron Nicholas
Director of Development
(608) 226-4780, ext 238
pnicholas@sportsinwisconsin.com


